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ABSTRACT

This study sought to measure the level of vocabulary acquisition, linguistic variation, and
innovation in popular culture language among residents in the province of Capiz for the year
2025. This study utilized a mixed-methods of research with a combination of survey-
correlational quantitative research design and focus group discussion as qualitative research
design. The 384 respondents were chosen using inclusion and exclusion criteria. The data were
gathered using researcher-made questionnaire on the vocabulary acquisition, linguistic
variation, and innovation in popular culture language among Capisnons and researcher-made
focus group discussion guide. The focus group discussion was conducted among six
participants to gather their ideas, views, and experiences that are relevant to the research
problem. The key results of the study were the level of vocabulary acquisition in popular
culture language among residents in the province of Capiz in terms of fashion, music, and social
networking sites was high, the level of linguistic variation in popular culture language among
residents of Capiz in terms of fashion, music, and social networking sites was high, the level
of linguistic innovation in popular culture language among residents of Capiz in terms of
fashion, music, and social networking sites was high, there was a significant difference in the
level of vocabulary acquisition in popular culture language among residents of Capiz in terms
of fashion, music, and social networking sites, there was a significant difference in the level of
linguistic variation in popular culture language among residents of Capiz in terms of fashion,
music, and social networking sites, there was no significant difference in the level of linguistic
innovation in popular culture language among residents of Capiz in terms of fashion, music,
and social networking sites, there were significant relationships among levels of vocabulary
acquisition, linguistic variation, and innovation in popular culture language among residents of
Capiz.
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INTRODUCTION

Language evolves as a dynamic and adaptable system that changes along with the
development of human culture, social interaction, and technological advancement. It does not
stay the same; instead, it changes all the time to show the identities, values, and experiences of
the people who speak it. Hence, language and culture come together to make a colorful tapestry
of woven symbols and linguistic patterns that shaped popular culture. Because popular culture
has such a big impact on society today, it is one of the most important things that affects how
people use language. Crosman (2017), defines popular culture as the culture that is prevalent
in society and is highly accepted by the people that exist in a particular society at a particular
time. This may also refer to the acceptance of practice of majority of people and following
certain ideology to change and to modernize society.

Moreover, popular culture is defined as the culture that is accepted by most people and
adheres specific ideologies to modernize and transform society (Abhishek, 2022). The term
“popular culture” originated in the middle of the 19th century, contrasting the cultural practices
of the general public with the official culture associated with the state or elite group
(Salyn,2023). The influence of popular culture is very important in today’s society most
especially in fostering collective identity among diverse groups of individuals. Popular culture
provides a unique space for social groups and culture to grow, evolve and spread, especially
now that we are living in a digital age.

The proliferation of global media, evolving fashion trends, popular music, and social
networking platforms has transformed the modalities through which individuals communicate,
express themselves, and create meaning. This is especially true for younger people, who are
actively helping to spread and change language. Words, phrases, and expressions that came
from popular culture are now a part of everyday speech. These changes in language show how
popular culture can be both a mirror that shows how society is changing and a catalyst that
pushes language to change.

In this framework, vocabulary acquisition, linguistic variation, and linguistic
innovation are interconnected processes that illustrate the dynamic connection among language
and society. Vocabulary acquisition is the process by which people learn, use, and remember
new words. This process can occur either consciously through intentional involvement or
subconsciously through social exposure and repetition among individuals. The world of
popular culture is marked by the quick spread of new words, which often come from creative,
stylistic, or technological sources and quickly spread through communities. Sok and Han
(2020), assert that vocabulary acquisition occurs through two main reasons which are either
incidental or intentional. It is called intentional vocabulary acquisition when you try to learn
the words on purpose, usually with clear goal in mind, to make sure you remember them.
Conversely, incidental vocabulary acquisition means a systematic process of learning new
words incidentally, through a person’s participation in an activity, rather than through
deliberate or explicit learning. Therefore, emphasis placed on the fact that most fruitful method
of acquiring vocabulary in context is the learning of new words by accident. This simply shows
that as we communicate and use the vocabulary acquired from different areas of popular
culture, this may also result to variations of the vocabulary depending on the situation and
context where these are used.

Essentially, this implies that linguistic variation is the idea that people, groups, and
situations use language in different ways. It shows up in differences in vocabulary,
pronunciation, and style that are caused by age, socioeconomic status, social groups,
geographical locations, and how much you have been exposed to different cultures. According
to Wardini (2024), language variation constitutes a collection of human linguistic patterns,
encompassing phonetics, vocabulary, and grammatical structure, and characteristics frequently
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shaped by factors such as geographical context and the status of specific groups. In popular
culture, variation is especially clear because language changes are made to fit different types
of media and audiences. Fashion, music, and online communication all have their own words,
but they all have a common tendency to be creative and think about culture. In short, when
people with different cultural backgrounds use different languages, this also results in the
creation of new words, phrases, and structures.

Therefore, linguistic innovation is the process by which new linguistic forms,
structures, and utterances are formed. Linguistic innovation is the part of language that is
creative and makes new things. Aside from this, social shifts frequently lead to linguistic
innovation, with new words arising to characterize contemporary ideas or technological
advancements. Aside from this, Carretero & Jeresano (2022), also indicated that language
continually adapts to meet and serve the needs of its users regardless of age group where these
people belong.

This study was grounded in Bandura's (1986) socio-cognitive theory, which integrates
concepts and mechanisms from cognitive, behavioral, and emotional paradigms of behavior
modification. Moreover, according to social cognitive theory, repeated exposure to, and the
growing ability to organize and interpret, social information support children in internalizing
gender roles. Furthermore, this study was also anchored to Social Identity Theory of Tajfel
(1978), to examine how individuals' social identities influence their emotions and behaviors
toward their own group and other groups.

With these observations, the researcher finds interest in exploring vocabulary
acquisition, linguistic variation, and linguistic innovation in popular culture language among
residents in the province of Capiz.

Statement of the problem

The main purpose of the study was to determine the level of vocabulary acquisition,
linguistic variations, and innovations in popular language culture among residents of the
province of Capiz for the year 2025.

Specifically, this study sought answers to the following questions:

1. What is the level of vocabulary acquisition in popular culture language of the
respondents as a whole and in terms of fashion, music, and social networking sites?

2. What is the level of linguistic variations in popular culture language of the respondents
as a whole and in terms of fashion, music, and social networking sites?

3. What is the level of linguistic innovations in popular culture language of the
respondents as a whole and in terms of fashion, music, and social networking sites?

4. Is there a significant difference in the vocabulary acquisition in popular culture
language of the respondents among levels of fashion, music and social networking
sites?

5. Is there a significant difference in the linguistic variations in popular culture language
of the respondents among levels of fashion, music and social networking sites?

6. Is there a significant difference in the linguistic innovations in popular culture language
of the respondents among levels of fashion, music and social networking sites?

7. Are there significant relationships among the levels of vocabulary acquisition, linguistic
variations, and linguistic innovation of popular culture language of the respondents?

8. What output can be derived based on the results of the study?

METHODOLOGY
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The main purpose of this study was to determine the vocabulary acquisition, linguistic
variation, and linguistic innovation in popular culture language among residents in the Province
of Capiz. This study specifically used a mixed method as its research design with an emphasis
on the survey correlational research design. According to Schoonenboom (2017), in mixed-
method research, both the qualitative and quantitative data were gathered, analyzed, and
interpreted to clearly understand a specific phenomenon and address the research issues.

To gather the data needed for the study, a combination of qualitative and quantitative
research methods was utilized. Qualitative research typically deals with experiences rather than
numerical data and provides detailed and at the same time comprehensive understanding of
social phenomena and its natural environment (Chiyere et.al., 2023). On the other hand,
quantitative research answers questions such as “how long”, “how many” and “the certain
degree of which”. Moreover, it relies on data collection and data analysis based on the logical
method (Ghanad, 2023). Moreover, Hermina et.al (2025) emphasized that survey correlations
research is best used to identify and analyze the relationships between two or more variables
without manipulation. In a similar view, Yusuf (2017) emphasized that correlational research
allows simultaneous measurement of multiple variables including the analysis of the
relationships between the variable of the study and the analyses within a natural setting.

Moreover, Focus Group Discussion (FGD) was used to investigate qualitative data.
The responses of the participants from the surveys and other quantitative research were
validated through the focus group discussion involving 6 participants who were not involved
in the surveys from the different municipalities in the province of Capiz representing different
age groups who have knowledge in popular culture language used in fashion, music, and social
networking sites. The selection of respondents and Focus Group Discussion (FGD) participants
was guided by clearly delineated inclusion and exclusion criteria anchored on four (4) principal
parameters: age, residency, exposure to popular culture language, and digital connectivity.
Collectively, these criteria ensured an appropriate, reliable, and contextually grounded
selection of participants capable of providing valid insights into the linguistic dynamics under
investigation.

The respondents of the study were 384 Capisnons selected from the total population of
804,952 who have knowledge in the language used in various areas of popular culture such as
fashion, music, and social networking sites. The required number of respondents from the study
was determined using Cochran’s formula set at 0.05 margin of error. The study utilized a
stratified random sampling in determining the number of participants from the different
municipalities and a city in the province of Capiz. This approach involves breaking the
population into smaller units called strata.

The quantitative data in this study were gathered using three researcher-made
questionnaires. The research instruments were formulated based on the articles, studies
conducted and published books related to the study at hand. These questionnaires were
subjected to face and content validation and reliability testing. This research instrument was
divided into three (3) areas: 60-item researcher-made survey questionnaire was utilized to
determine level of vocabulary acquisition in popular culture language among areas of fashion,
music, and social networking sites, 60-item researcher-made survey questionnaire was utilized
to determine level of linguistic variation in popular culture language among areas of fashion,
music, and social networking sites, and 60-item researcher-made survey questionnaire was
utilized to determine level of linguistic innovation in popular culture language among areas of
fashion, music, and social networking sites.

To gather the data needed for the study, the researcher secured permission from the
office of the provincial governor and the municipal mayors to administer the research study on
vocabulary acquisition, linguistic variation, and innovation in popular culture language among
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residents. After permission was granted, the researcher identified the respondents who met the
criteria.

The researcher personally administered the questionnaire in the first district of Capiz
and sent the link of the questionnaire through a google form to the respondent of the study in
the second district of Capiz. The questionnaires and the link were distributed and sent
proportionately to all sixteen (16) municipalities and one (1) city in the province of Capiz. The
data gathered from the responses of the respondents were tabulated, analyzed and interpreted
using the appropriate statistical tools. The researcher made sure that the responses of the
respondents and results of the study were treated with utmost confidentiality.

Moreover, to support and verify the results of the study, the qualitative data of the study
were gathered using a face-to-face Focus Group Discussion among six (6) participants from
different municipalities in the province of Capiz who are from different age groups.

The data gathered from the study were analyzed and interpreted using the Statistical
Package for the Social Sciences (SPSS) software. The statistical tools were used for the analysis
of the data were mean, standard deviation, One-Way Analysis of Variance (ANOVA) set at
0.05 alpha level was used to determine the significant difference on the level of vocabulary
acquisition, level of linguistic variations, and level of linguistic innovations in popular culture
language among residents in the Province of Capiz and Pearson r set at 0.05 alpha level of
significance was used to determine the significant relationship with the level of vocabulary
acquisition, level of linguistic variations, and level of linguistic innovations in popular culture
language among residents in the Province of Capiz.

RESULTS AND DISCUSSION

This study was conducted to determine the level of vocabulary acquisition, linguistic
variation, and innovation in popular culture language among 384 residents in the province of
Capiz for the year 2025. Through mixed methods, with an emphasis on the descriptive
correlational research design and Focus Group Discussion (FGD), the result of the study shows
that the level of vocabulary acquisition of residents in the province of Capiz is “high” with the
mean of 3.8, and standard deviation of 0.79. Specifically, respondents have “high” level of
vocabulary acquisition in popular culture language in the areas of fashion, music, and social
networking sites. The “high” level of vocabulary acquisition in popular culture language
implies that Capisnons are not only exposed to various sources of popular culture language, but
they are also actively engaging with the linguistic expressions used in fashion, music, and social
networking through a share conversation across communities. This proves the resourcefulness
of respondents in adapting new linguistic forms they encounter in the community. The result
of the FGD also shows that participants agreed that the natural creativity of Capisnons when it
comes to language use helped them acquire vocabulary from different areas of popular culture
language. Capisnons often use unique and creative vocabulary not just as a form of self-
expression but also to establish connection among people. The result also affirms the study of
Singh (2022), the rapid rise of digital media and other areas of popular culture contributed to
the formation of unique and rich vocabulary of popular culture.

In terms of linguistic variation, on its entirety, the residents in the province of Capiz
have “high” level of linguistic variation in popular culture language with the mean of 3.88 and
standard deviation of 0.78. Correspondingly, the respondents have “high” level of linguistic
variation in popular culture language in the areas of fashion, music, and social networking sites.
The respondents’ high level of linguistic variation reflects the Capisnons’ adaptability and
creativity when it comes to local and global cultural influence. Respondents were able to
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understand specialized terms, borrowed words, and hybrid expressions in used fashion.
Moreover, they incorporate linguistic forms such as clipping, slang, and code-mixing in the
field of music, and they manage to shift from formal to informal registers such as adopting the
in the field of social networking sites. The FGD result also supports the result of the study.
Participants shared fashion, music and social media terms are trend driven and words and terms
in these areas of popular culture change from time to time, hence, this resulted in variation of
language. The result also corroborates the result of the study of AlBader (2015), whose findings
of the study revealed that language diversity is greatly affected by things like regional dialects,
social hierarchies, migration, and historical events like colonization. Globalization and digital
communication also speed up language change by adding new words and changing the way
words are put together.

In terms of linguistic innovation in popular culture language, respondents were in
“high” level in general with the mean of 4.00 and standard deviation of 0.81. In a similar
manner, there is a “high” level of linguistic innovation in popular culture language in the areas
of fashion, music, and social networking sites. This high result implies that Capisnons were
able to generate new terms from various field of popular culture such as playful modification
of style-related and trend-based terms in fashion, blending of traditional and modern
expressions in music, and fast-paced spreading of localized slangs and digital expressions in
social networking sites. The participants of the FGD also affirmed the results of study and
highlighted that linguistic innovation in popular culture language was due to language
expansion from various social groups and classes proving that linguistic innovation is both
cultural and social. Participants also highlighted the eagerness of Capisnons to a sustainable
global connection while maintaining their identity has indeed shaped the linguistic variation
from different areas of popular culture. The result of the study also conforms with that of
Carretero & Jeresano (2022) whose findings showed that the use of codes or symbols proves
we are part of a certain group who help introduce new trends, show creativity, adaptability, and
adoptability. However, language is always changing, evolving and adapting to the needs of its
users regardless of age and people continue to change, so will the language.

On the inferential analysis of the study, the result of the Analysis of Variance shows
that there is a “significant difference” in the vocabulary acquisition in popular culture language
among levels of fashion, music, and social networking sites (F= 13.156) with p= 0.000 at 5%
alpha level. This means that the more Capisnons are exposed to fashion, music, and social
networking sites, the higher their vocabulary acquisition with music as the strongest contributor
of vocabulary followed by social networking sites and fashion as the least. The result shows
that music primary source of vocabulary among Capisnons due to its accessibility to various
mediums such as radio, television, streaming sites, and social networking sites. Aside from this,
constant exposure to music allowed Capisnons to pick up new terms and expressions that often
blend English, Filipino, and local dialect in the lyrics to cater wider audience contribute
significantly to respondents’ rich and wider vocabulary. Moreover, linguistic environment in
social networking sites is marked second due to the trend-driven and fast-paced development
of new terms, slang, and expressions learned from various platforms. Hence, as new terms
emerge, recently learned vocabulary may quickly become obsolete unlike music which creates
greater impact among Capiznons. All discussed form the FGD also agreed with the result added
that the difference in terms of vocabulary acquisition reflects how language evolves depending
on the area or field it is used. The findings of the study also affirm the result of the study of
Mallick (2025), which revealed that each generation's attitudes and lifestyles are reflected in
the new words and expressions that have been introduced by movies, TV shows, music, and
internet platforms.

Meanwhile, the result shows that there is a “significant difference” in linguistic
variation in popular culture language among the levels fashion, music, and social networking
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sites (F= 5.440) with p=0.004 at 5% alpha level. The data implies that the degree of linguistic
variation in popular culture language varies significantly across the areas of fashion, music,
and social networking sites. The result also implies that the exposure to different areas of
popular culture influence how Capisnon use and adapt the language in the community with
social networking as the primary medium among Capisnons. The respondents’ regular use of
social media platforms such as Facebook, Instagram, TikTok,X and YouTube for social
interaction contributed to social networking sites’ dominance among the three areas of popular
culture. Terms, expressions, and slang were easily created, reshaped, combined, and quickly
spread among Capiznons in this area resulting to a fast-paced modification and alteration of
language suitable to respondents’ age group and social background and the context where their
terms and expressions are used, thus, linguistic variation in this area marked significantly. The
findings of the study corroborate with those of Wardini et al., (2024), who found that human
language patterns made up of words, sounds, and grammatical elements that can be impacted
by outside variables like geographic location and social and cultural characteristics which
results in language variation. It can appear in a variety of settings, depending on the speaker,
usage, formality, and communication medium. Language and the use of linguistic variation
evolve over time.

Moreover, the result of the Analysis of Variance shows that there is “no significant
difference” in the linguistic innovation in popular culture language among levels of fashion,
music and social networking sites (F= 1.605) with p= 0.201 at 5% alpha level. The result
implies that Capisnons’ interaction with fashion, music, and social networking sites are
comparatively equal as evidenced by the result of no significant difference in the level of
linguistic innovation among these three areas. This shows that respondents have their distinct
way of creating, modifying, and expanding the language in these three areas of popular culture.
Hence, the newly created terms and expressions from fashion and music are also circulating in
social networking sites and vice versa resulting in a consistent level of linguistic creativity
across all areas. The findings of the study support the finding of the study of Carretero and
Jeresano (2022), whose findings revealed that language is always changing, evolving and
adapting to the needs of its users regardless of age and people continue to change, so will the
language. Hence, language accommodates innovation through people’s creativity.

In addition, result shows that there is a “significant relationship” between vocabulary
acquisition and linguistic variation, r = 0.745 with p = 0.000. Also. There is a “significant
relationship” between vocabulary acquisition and linguistic innovation in popular culture
language, r = 0.703 with p = 0.000. Moreover, there is also a “significant relationship between
linguistic variation and linguistic innovation in popular culture language, r = 0.814 with p =
0.000. The “significant relationship” between the vocabulary acquisition and linguistic
variation, and linguistic innovation in popular culture among residents implies that Capisnons
developed the ability to choose, modify, combine, and reshape the language of popular culture
in the daily communication. This significant relationship also shows that the more vocabulary
the respondents acquire and learn, the more capable they are in creating new linguistic
structures.

CONCLUSION

This study aims to determine level of vocabulary acquisition, linguistic variation, and
innovation in popular culture language residents in the province of Capiz for the year 2025.
The data revealed that due to the high-level vocabulary acquisition demonstrated by residents
of Capiz, the province's language environment is expected to grow rapidly. As new words from
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fashion, music, and social networking sites spread, Capisnon are likely to learn them faster and
more easily. Capisnons’ linguistic landscape is expected to become even more dynamic in the
coming years due to the high level of linguistic variation in popular culture language. They will
keep on trying out new styles, combining new trends with the way people in their area talk, and
coming up with more creative and varied ways to express themselves. Also, as residents engage
with new fashion, music, and social networking sites, they are likely to produce even more
unique expressions since they have shown a high level of linguistic innovation in popular
culture language.

Because of this significant difference in the level of vocabulary acquisition of popular
culture language, it is expected that the future development of vocabulary among Capisnons
will continue to be driven primarily by music and online platforms. Similarly, with the
significant difference in the level of linguistic variation of popular culture language among
residents, it is expected that the extent of linguistic variation in the province of Capiz will
continue to evolve and broaden, with digital platforms functioning as the primary venues for
language variation. Meanwhile, since there is no significant difference in the level of linguistic
innovation of popular culture language among residents in the province of Capiz, it is expected
that new words and phrases will continue to spread evenly and steadily throughout all areas of
popular culture in Capiz. Residents will keep making, changing, and spreading new forms of
expression, whether they come from fashion trends, music, or social networking sites.
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